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LEO A. GOTLEIB
Addrng the Fers*r:*tT*ueit t* Ret!rer:tent Fi*n*irtg

. Determine affordability of retiring and transition clients into retirement

. Customized portfolios to define and achieve each client3 financial goals

. Superior client service and 90-day portfolio reviews
Areas of Focus: Transitioning employees and executives into retirement

Desig natio n s: Certifi ed Fi n a n ci al Pla n ner

I eo Gotleib has been providing financial planning advice for 25 years. His specialty is

Leducating corporate employees as to how ttreir retirement plan works and how they can

determine the optimal time to enter retirement. With his proprietary software, Afford2Retire

(TM), he can determine if retirement is feasible for the client. When asking Leo the main

philosophy behind his success he states' My main objective is that my clients can afford to retire

and preserve their investment." He believes in ciosely monitoring every clients account with a

90-day personal review. Leo surrounds himself with a highly trained and motivated staffwhere

the priority is to provide the best quality and personal service to their clients. Leo has been

recognized amongst the top ten financial advisors within his broker dealer, Securities America.

, A. corLErB & AssocrArEs, LLc
Si? *=t,*EMENT PLANNTNG\7

950 North Kings Highway, Suite 103 . Cherry Hill, NJ 08034

Toll-free: (800) 644-4204 . Phone: (856) 482-61 00 . Fax: (856) 482-5362

w ww. i nv e st2 ret i re.co m
Securities offered throush Securities America,Inc., Member FINRdSIPC, Leo A' Gotleib, Registered

Reoresentative.Advisorv s-enices provided bv Securjties America Advisors, Inc', Leo Gotleib, lnvestment
Adiisor Representative. 6otleib & Associates, LLC and the Securities America companies are not aSliated.
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ell over halfofthe consumer responses

in tlre Philadelphia area indicated it
is difficult to find a ivealth manager

they trust and rely on.(') \\'ealth managers,
broadly defined, are those individuals u'ho
help you manage your financial world and/or
implement aspects of your firrancial strategies.
Common examples of lvealth managers are

financial advisors, life insurance agents,
accountants, tax advisors, attorneys, etc.

With more than 15,000 u'ealth managers
in the Philadelphia area, horv do you find
someone rvho listens to you, represents )'our
interests and operates rvith an enphasis on
integrity and service? Philadelphia Magazine
can help. The magazine recently formed a

partnership rvith Crescendo Business Services,

an independent research firm, to find out
rr'hich u'ealth managers successfully satisfi ed

key client satisfaction criteria and overall
scored the highest in client satisfaction.

The Selection Process
In N4arch, Crescendo surveyed, by mail and
phone, 95,000 high-net-rvorth residents in
the Philadelphia area and subscribers of
Philadelphia Magazilre. An additional 6,500
sur-ve)'s \{:ere sent to financial services industry
professionals.

On the sun'eys, recipients u'ere asked
to evaluate only rvealth rnanagers lhom
they knew through personal experience, and
to evaluate thenr based upon nine criteria:
customer service, integrity, knon'ledge/
expertise, communication, value for fee
charged, meeting of financial objectires, post-
sale service, quality of recomn-rendations and
overall satisfaction.

Only original surveys-no copies-
returned in their specially designed envelopes

$'ere accepted as valid. By April, stacks of
sun,e).s had arrived and Crescenclo began

'I 2009 Consunrcr Suner', Quantitative lt{arket intelligence

carefully scoring each wealth manager. Both
positire and negatir.e evaluations rvere included
in the scoring. Onl)' nou,* *uttugers n'itli five
years of experience in the financial services
industry rvere considered.

Next, each rvealth manager n'as reviewed
for regulatory actions, civil judicial actions and
customer complaints as reported by FINM
(the Financial Industry Regulatory Authority)
and other regulatory agencies.

Then, before finalizing the list, wealth
managers rvere reviewed by a blue-ribbon
panel. The blue-ribbon panel rvas comprised of
individuals from within the firrancial services

industr)r Although panelist comlnents $'ere
incorporated into the final score, safeguards
were built into tlre revierv process to reduce
the ability of panel members to influence the
composition of the final list on the basis of
company affiliation.

An Elite Award
The resulting list of 2009 FIVE STAR Wealth
tr4anagers is an elite group, representing less

than 4 percent of the wealth managers in the
Philadelphia area. Only 582 ofthe top-scoring
n'ealth managers made this 1'ear! list, To make
the Iist more user-friendl;', rvealth managers
have been grouped based upon their primary
financia.l sen'ice. Each rvealth manager has also

listed up to three additional financial serr.ices

that they provide their clients.
Although this list will certainly be a usefi:I

tool for an1.'one looking for help in nranaging

their financial rrorld or inrplcnrcnting aspects

of their financial strategies, it should not be
considered exhaustive. Undoubtedly, there
are many other excellent rvealth managers
rvho, for one reason or another, are not on
this t'ear's list.

RssrencH DscrlnertoNs:
As with any research or recognition prograrn, it is

important that we provide you the following
declrations:

. The 2009 FWE STAR Walth Mmagm do not pay a

fe to be included in tlre resrch or the finai list of
FIYESIARWeIth Mmgers.

. The overaLl evaluation score of a wealti manager

reflects a *erage of a.ll rspondents dd my not be

repwntative of arry one climt\ saluation.

.The FIVE STdRAwad is not indiative of thewalth
muagen'futue perfome

. \{eahh mages nay or my not use discretion in

tbeir practice md therefore may not manage their

dint's assets,

. The incluion of a *elth mger on the FIIE$lAR
\4?alth Muager list should not be construed as an

endorsement of the wealth manager by Cracendo

Buines Servic or Pl iladelphia Magazine.

. Working with a FIIE STARWealth Manager or any

weallh manager is no guarantee as to future
inve$ment succs nor is there any gwmlee that

the selected wealth managers wi.ll be amrded this

aaomplishnent by Cremdo il the future.

. The research process for the FIVE STAR Wealth

Manager Program, managed by Quantitative
Market Intelligence (QMl), incolPorates a

statistically valid sample in order to identify the

wealth managers in the local market that score

highat in ovenll client sati$fa€don. QMI does not

include rvealth maagers ot the list unless their

score is statistically valid. At lsst fifty perant of the

wealth managers in the market have a statistically

valid score.

. For more infomation on the Ff\E STAR Arard md

the research/selection merhodology, go to:
fi vestarprofessional.comlwmresearch.

As seen in the Novemb er 2009 issue of,
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